Abstract. China's new energy vehicle market is still in the initial stage of development, and its development mainly rely on government policy support. But with the continuous improvement of technology and business model, policy support and local protection will gradually fall off, and the improvement of products and services quality is the key point to enhance the inner motivation of new energy vehicles market. So when we continuously upgrade the product quality, the enterprise service quality improvement is also an important link. This paper analyzes the evaluation of existing users and after-sale service of existing users,which based on the questionnaire survey and interviews on the users. Finally, we find the consumers' demand for new energy vehicles' service quality and the problem of new energy automobile service, and then put forward the suggestions for improving the service quality of enterprise.

